Sample Scripts

You can use these sample scripts as-is, or you can adapt them as you’d like. As you can see from the sample video, you’re just aiming to keep the spirit of the video; not the actual script. This year we have a lower level of enforcement during the national campaign than previous years, so the focus here is on wearing a seatbelt because you care about each other, rather than wearing it because it’s the law. 

Your video can feature either a mom of a young driver, or a young driver (or both). Here are the sample scripts:

From a mom:

Hi, I’m [name], and this message is for [ kid’s name(s)]. This Mother’s Day you can get me flowers, and that’s great. And you can take me out to dinner, and that’s great. But nothing is more important to me than my family and your safety, so having you tell me that you always wear your seatbelt is one of the best things you can do for me on Mother’s Day, or any day.

From a young driver:

Hi, I’m [name]and this message is for my mom. Mother’s Day is coming up, and I never know what to get you. But every time I leave the house you tell me to drive safe. So yeah, I’ll probably get you flowers and we’ll probably go out to dinner, but I want you to know that I’m listening, and whenever I get in the car I buckle up. For me, and for you.

Posting your video:
When you post the videos on social media, add some supporting text that includes a positive community norm for seatbelt use. It could be something like this:
Most Washington drivers (93%) wear a seatbelt. Love your mom? Buckle up.
or:
Most Washington drivers (93%) wear a seatbelt. We want those we care about most to be part of that group.
Along with posting your video on your social media and sharing it with your partners, please send me your video by May 6th so that WTSC can integrate them into statewide seatbelt messaging.
You can send it to me at: ddahl@wtscwa.com



